PROGRAM INSTRUCTIONS

As part of a 2008 federal byway grant, the Nebraska Division of Travel and Tourism is creating
special interest maps that will feature all of the byways. The different niche maps for travelers to
use are: (1) culture, heritage, history, antiquing; (2) outdoor recreation; (3) RV traveling, camping;
(4) family fun; and (5) eco-tourism, agri-tourism, nature travel.

Each byway has been allocated one panel of advertising space on each of the five maps. These
panels may be sold to prospective advertisers or used by the byway free of charge. The money
collected will be kept for the byway to use as seen fit, making this a great fundraising opportunity.
Ads that are purchased and submitted sooner will get better placement on the special interest maps.

Attached is a sample prospect letter, a map template, and media kits that can be sent to
prospective advertisers. The sample map is not representative of the actual map size, but is
designed to give you a sense of the ad space you are selling. These items can also be downloaded

at Industry.VisitNebraska.gov/bywaysmaps.
Each byway wishing to sell advertising panels should:

» ldentify a list of prospective advertisers.

* Send a prospect letter and media kit to possible partners.
» Sell the ad space.

* Collect payment.

« Collect artwork.

* Forward the insertion order to Snitily Carr by February 1.

* Forward the artwork to Snitily Carr by February 15.
Questions?

E-mail Lindsey Walsh at Iwalsh@SnitilyCarr.com.

If your byway does not intend to sell any of its advertising panels on any of the maps, please notify

Lindsey immediately. Those spaces may be made available for other byways to sell.




